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Abstract 
The expansion of contemporary technologies of informatics represents mainly the configuration of the tourist product. The complexity and the standardization of the producing procedures of traveling, in accordance with the complex structure of the tourist sector, have been contributed to the creation and development of various reservation systems.
The spread of use of reservation systems caused drastic changes in the tourist industry. The customer, having in his hands this almighty tool, accomplished in very short time to reverse a traditional market. The reservation systems gave him the opportunity to have, anytime he wants (on the pc screen), any available information, caused changes at his requirements and upgraded his consuming behaviour.

Moreover, the reservation systems gave the opportunity to the candidate tourists having direct access in tourist enterprises, to compare prices, but also to formalize holiday programs. Thus, the new customer of tourist industry has a different profile from the equivalent customer of the passed decade. Actually, he permanently seeks more complete information for his travel destination, better services, more offers, while simultaneously he is more kinetic and less faithful. 
The tourist enterprises henceforth, select more than one reservation systems, to help them to allocate, to promote, to observe and register their reservations. The selection of a reservation system, rely on the particularities of tourist enterprise, its needs and its potentialities.

In this paper, it has been produced a report on the diachronic progress of reservation systems and a presentation of the basic characteristics of them. It also outlines the functional procedures of reservation systems in travel agents and hotels. Conclusively, it summarizes the beneficial aspects for the tourist product suppliers, the intermediate contributors and the tourists/ consumers, by using these particular information systems.
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1. Introduction 

Nowadays, all involved enterprises that are activated directly or indirectly in the wider interval of tourism, have as main objective the best possible quality in distribution and treatment of all the information provided. It is not any longer considered possible that the tourist sector can function without the essential computer scientist support, so much internally in the various individual enterprises as much as externally for other network interconnection and electronic distribution of the tourist product. The beginning of the 21st century is signalled by rapid developments in the space of technology and telecommunications that directly influence the wider space of tourism. The use of new technologies of information technology and communication, is owed in a very big percentage to the complicated and standardised processes, as well as in the multifunctional structure of the sector of tourism, which includes enterprises of various categories and sizes, with intense characteristic their high geographic dissemination in the space and the big distance from the consumer.

 Undeniably, the use of new technologies of information technology and communications, contributes in the improvement of output and productivity (Chitiris 2004:156). Moreover, it creates important opportunities to all the tourist enterprises involved for upgrade of provided services and at the same time it directly contributes in the creation and growth of new enterprising activities, a characteristic that could lead to the acquisition of strategic advantage against competitors, in the sector of tourism. 

2. The diachronic development and the role of reservation systems in international tourism   

Reservation systems are used by the total of the tourist industry. The use and continuous development of these systems, on one hand improves the quantity and the quality of offered services that are provided to the customer and on the other hand it offers measurable advantages to the tourist enterprises.

2.1. The structure of tourist sector 

The categories of enterprises that the sector of tourism includes are the following (Figure 1): 

· The suppliers of the tourist product, e.g. hotels, rent a car companies, enterprises of transport (air companies, shipping companies etc), public organisms (museums, theatres), congress and exhibition spaces etc. 

· The intermediates or mediates, e.g. tour operators, tourist offices, international systems of distribution (GDS-Global Distribution Systems), etc.

· The tourists - consumers, so much the private individuals who travel for entertainment, as much as for executives of enterprises who travel regularly for professional reasons. 

Figure 1


Categories of enterprises of the sector of tourism
2.2. The creation and development of world distribution systems (GDS-Global Distribution Systems) 
The appearance of reservation systems is determined temporally in the beginning of the decade of 1950, a period when a big increase in the number of international transportations and corresponding increase of exchange income is  

observed (Zacharatos 1999:14). 

The rapid growth of the sector of air transportations (air transportations become henceforth mass) and the creation of big traveling organisms (Tour Operators), brought as a result the necessity of management on behalf of the air companies, big volume of information (Bynater 1992:226). Moreover, the application of handwritten method of reservations and management of flights is replaced by the use of technologies of information technology and telecommunications. The planning of itineraries, the planning of flights as well as the publication of tickets are covered by the new applications of computer scientist technology, while diachronically they have also covered other activities of companies e.g. planning of regular controls of planes, management of baggage’s, operations of the accounts department etc. This brought as a result the remarkable reduction of time of service of customers, the discovery of alternative solutions for the confrontation of potential problems in the transportations, while with the use of new technologies the probability of fault in the process of reservation is substantially decreased (finding of flight, cost accounting, reservation, publication of ticket). 

In the beginning of the decade of 1960 big American companies, in collaboration with the IBM draw and promote in the market the first computer reservation systems (Computer Reservation Systems - CRS). The CRS function mainly as a database management system for benefit of various types of information with regard to the particular product (Scott 1997:813). 
In the beginning of the decade of 1970 the CRS develop in systems of distribution and exchange of information and reservations between air companies (United, B.A., S.A.S., Lufthansa) and the tourist agents. In this fact, a big contribution had the rapid increase of the number of passengers of air companies. The tourist offices have already the possibility of being connected to concrete air companies after they first install independent terminal for each company separately. The particular energy considerably profited certain air companies and tourist offices after they acquired competitive advantage against the other companies although at the same time it created important problems of illicit competition (W.T.O., 1977). As an example, in the case of search of available flights for certain destination in given date, the available flights of cooperative air companies were presented first and then the rest, decreasing thus in a very big degree the probability of choice of last ones and in the consequence the size of their sales. The particular fact contributed in the creation and adoption of operation rules of reservation systems in order to have the above discriminations eliminated and deter the illicit competition. Moreover all the distribution systems of tourist products were compelled to present the available flights of all air companies, based on objective criteria, while the possibility of direct communication and exchange of data between the air companies and the travel agents, had as a result the more rapid and cheaper production and disposal of travelling product (Zacharatos 2000:215). 

In the middle of decade of 1980, evolved American reservation systems of travelling agency CRS, are extended in the European market creating intense reflection in the 21 European air companies - members of (AEA) (Association of European Airlines). The need of the creation of European travelling agency system becomes henceforth imperative, so in 1986 SH&E company undertakes the study on the creation of the first European reservation systems. The results of the study showed that a World System of Distribution (Global Distribution System - GDS) could also be created in Europe capable to rival the American equivalents by connecting all the European travelling agencies with travelling offices of air companies in a world level, and also with the remainder sectors of benefit of tourist services (hotels, shipping companies, rent a car companies). 

In this way, in 1987 the first two European distribution systems made their appearance, Amadeus and Galileo that are connected as much to the corporate agencies as they are to travelling offices facilitating in this way the communication among the air companies, which is carried out henceforth via network. The new databases that result from the two systems, provide a big number of information to the travellers, simultaneously executing a technical and functional role provided that they allow the employee to determine the wishes of the customer - consumer but also what ever doesn’t satisfy the customer - consumer (Bennett 1993:261).
In the Greek market of tourism, electronic booking system but even more generally the disposal, promotion and sale of tourist products via PC constitute henceforth on of the most important factors that emerge that they will influence decisive the course of Greek tourism. So much in the European market as much in the Greek, Galileo, Sabre, Amadeus and Worldspan possess sovereign place. Specifically the first one, according to estimates possesses the highest percentage of market, constituting department of Galileo International, which is characterized as the most popular system in world scale. Amadeus concerns mainly the European market of tourism while Sabre America and Worldspan are neutral world reservation systems. A basic element and advantage of the particular systems is the fact that they include a big number of enterprises of tourist industry (hotels, travel offices, air companies, shipping enterprises, tourist coaches, etc), through which the customer has the possibility to fulfil any reservation depending on the tourist choice (Gee, Makens, Choy 1997:261). Consequently it is easy for anyone to conceive that the tourist enterprises that are included to the reservation systems have bigger correspondence in a potential clientele, as it emerges a balance of prices in combination of offered services, provided that the customer - consumer has the possibility of many alternative choices (Horner, Swarbrooke 1996:518).

 In the Greek market, even though electronic booking systems have not developed their possibilities in their entirety from the users, their growth was particularly rapid in the decade 1990. Therefore, the structure of travelling market and the closing down of enterprises with proportional offered services and infrastructure, constituted basic suspensive factors in the adoption on behalf of the travelling businessmen of these systems and mainly in the complete exploitation of advantages that they offer. A relatively recent research of Deutshes Wirtschafts Wissenschaftliches Institut fur Fremdenverkehr (Table 1), shows in a district way that the role of travel agencies tend to decrease continuously, under the effect of new technologies (Zacharatos 2000:243).
Table 1
Process of market of travels of tourism
	Year

	Travel Agencies
	External institutions of tourist section
	Direct conventional procedure via 

traveller - tourist
	Direct electronic procedure

	1994
	85%
	5%
	9%
	1%

	2000
	70%
	< 10%
	15%
	10%

	2005
	50%
	<15%
	15%
	20%


Source: D.W.I.F. 1998:110
The particular reduction of the role of the agencies, in the future could constitute an enormous in dimensions threat for the GDS (Global Distribution Systems), since the highest percentage of the total of the products that they allocate, is channelled in the tourist agencies. 

Furthermore, the spectacular increase that is observed the past few years in the use of internet (Internet) from many users reflects a tendency that shows clearly that the reservation systems are progressively substituted. Internet constitutes henceforth an ideal environment for professional and enterprising activities, specifically in the space of tourism (Middleton 2001:158). The particular characteristics that allocates (direct connection - online, wide geographic cover, the effection on the consuming public, its low cost of utilisation, the possibility of connection of various pages), find direct application in the reservation systems (Manes 2003:228). Thus as an example, a hotel has the possibility of promoting its products via the internet in an easy way, quickly and economically, making them known intimate in a world scale (Protopapadakis 2003:208). 

If we attempted therefore to forecast future developments in the tourist section, we could support that the tendency that emerges in the horizon, forecasts the progressive integration of tourists - consumers but also the integration of producers - intermediary, in a big internet space, where both tourists - consumers and producers, will rival with legitimate means, in the total of the factors that they compose.
2.3. The release of world distribution systems (GDS-Global Distribution Systems) 

In the previous unit the adoption of operation rules of reservation systems was reported to have illicit competition deterred. Even though these facts are actual, the progressive release of GDS is expected to involve important changes in the way of negotiation with each air company as well as in the way of presentation of offers that are sold to the tourist - consumer. Consequently it results that the GDS find a sovereign place in combination to the air companies. 

The above changes signal a number of developments which will influence in a large extent the conditions of production of travels in various enterprises, while the direct contact between air companies and Travel Management Companies, will cause important changes to the productive processes of travelling because they didn’t have entirely access to the total of fares and to the most profitable prices (also included what is offered in the internet), limited in concrete offers from the air companies. In addition they appear forced to find the suitable channels of access to the total of fares, so that they will be in position to offer to enterprises - customers their lowest and 
profitable prices. 

3. The basic characteristics of GDS 
Global Distribution Systems (GDS) constitute the intermediary between the travel agent and the enterprises that provide tourist services (air companies, hotel enterprises, rent a car companies etc). They internationally constitute the most important channel of distribution of tourist products, after the minimised duration of service and ensure the reservation in minimum time (Truitt, Teye, Farris 1991:22). The profits that they acquire, from the percentages that they collect are realised via these reservations, and they are big and part of these is being disposed for the continuous upgrade of quality of the services that they offer. 

In a universal level, the leaders in GDS systems are the following:

3.1 Sabre 

In 1959 the air company “American Airlines” and IBM, announced their plans so that they could develop a semi-automatic professional inquiring environment, known as Sabre. The revolutionary system constituted the first real-time operational application in the electronic technology. 

Sabre is considered to be one of the most flexible systems in the market and has access to the lists of disposal of 370 air companies and 59 rent a car companies, collaborates with the shipping companies DANE and ERMES, while it contains in its data bases 31.000 hotels, in which reservations can be done (http:/www.travelocity.com). 

Also, particular interest presents the program Worldfare, which is an automated program of pricing international and domestic travels, any system of disposal of information internationally (Sakellaridis 1999:64). The particular program provides continuous briefing from international fare sources for more than 60.000.000 fares, while at the same time in the elements that the program supplies, prices are included from all probable salesmen. 

Worldfare apart from the above possibilities, it can also offer: 

· Benefit of information on prices of at least 100.000.000 combined fares and parallel service from 50 and over air companies that use it. 

· Possibility of pricing fares that contain up to 24 departments and at the same time demonstration up to 26 fare categories. 

· Direct access to the banking prices of sale of exchange, in a world wide level. 

· The detector of “opportunities” (last minute offers), for “intelligent solutions” and choices to the user. 

· Possibility of fare retest. 

With regard to the internet, the presence of Sabre under the name of Travelocity, gives the right to anyone in interest to select and make a reservation in the determined price of the air company. In the particular point it can be reported that Sabre Hellas presented a succession of products, services and technological solutions for the tourist industry in the annual exposition of tourism Philoxenia 2003, that was held in Thessalonica (http://www.traveldailynews.com). 

3.2. Worldspan 

Worldspan was created in 1990 after an agreement between the air companies Delta Airlines, Northwest Airlines and TWA, while in 1992 its collaboration in technical subjects began with Start-Amadeus. It collaborates with more than 360 air companies, 40 rent a car companies, 16.000 tourist offices and roughly 22.000 hotels (http://www.worldspan.com). Moreover it provides the possibility for reservation information in various European railway organisms and shipping companies, while it also provides information to companies that deal with E-Business and governmental organisations that deal with subjects of tourism etc. (http://www.worldspan.com). 

The system functions in Windows environment and it is characterized as “friendly” to the users. In 2003 an increase of 65% was realised in the transactions of air companies in the USA while recently a new program was presented, SecuRate Air Plus, which facilitates to a large extent the management of negotiating fares via internet in international level. 

3.3. Galileo International 
It was created in 1977 in England after an agreement between air companies British Airways, Swissair, KLM and United Airlines, while the Olympic Aviation participates in the present consortium with a percentage of 4%. It is an advanced reservation system in which more than 511 air companies are connected, 39 rent a car companies, 46.046 hotel units, 368 Tour Operators as well as all the main lines of cruises in a world wide level. Also the particular reservation system provides more than 41.200 travel agents the possibility of access to information that concerns air but also other types of tickets, the possibility of realisation of multiple reservations as well as the publication of air tickets in 116 countries. 

Exclusive distributor - NDC (National Distribution Company) Galileo International in Greece is Galileo Hellas (affiliated company of Olympic Aviation), which was founded in 1991 with objective aim the creation of a complete system of information services in the sector of tourism. The creation of the particular system contributes in the biggest degree, in the growth and maximisation of output of tourist enterprises, as well as in the upgrade of quality of efficiency of the tourist product in Greece. 

Galileo Hellas, for two contracted years (1998-1999) was honoured from the travel agents with the reward of the best electronic system in Greece, while in years 2000 and 2002 it was honoured by Galileo International as the best NDC (National Distribution Company) in Europe. 

The main categories of services of Galileo Hellas (http://www.galileo.com) are the following: 

· International reservation system for hotels, air companies and rent a car companies. 

· National Distribution System. It concerns a reservation system of national scope, where it provides the user with the possibility of making reservations in hotels, boats, planes and trains, while at the same time it also has access in rent a car companies. Moreover it offers the possibility of projection of services and products in the majority of the tourist and travel offices in Greece. 

3.4. Start-Amadeus
It was created in 1987 from the companies Lufthansa, Air France, Iberia and SAS. The particular international reservation system, serves the needs of marketing, distribution and sales of products that various producers of the tourist industry offer. It provides information for more than 400 air companies, 63.000 hotels, tens of rent a car companies and railway organisms, while more than the 2/3 of all travel agencies in Europe use it. The total number of points of sale is estimated at 290.000, in more than 210 markets worldwide. It also collaborates with Worldspan and with a lot of shipping companies (http://www.amadeus.com).

More analytically, the sectors that Start-Amadeus covers are the following: 

· Air reservations for regular flights for more than 100 air companies simultaneous pumping for roughly 400 air companies, numbers that cover the 95% of programmed air places worldwide. Moreover it undertakes growth of software of air companies with regard to Inventory, Yield Management and Departure Control. 
· Possibility of railway reservations in the European railways as well as in the European railway networks, such as Eurostar and Le Shuttle. 

· Possibility of shipping reservations for more than 30 ferry companies (Baltic, Interior, Northern Sea), with benefit of information about cabins, with automatic calculation of price and determination of best offer. 

Recently Amadeus Hellas presented a line of products, services and technological solutions for the tourist industry. All mentioned above GDS systems, are planned to provide qualitatively upgraded services. Their choice and their utilisation by the tourist agencies, depend on a very big degree from the following variables: 

a) Reliability of informative material. A tourist agency has the possibility to be informed immediately for the various changes that can result in the flights and the reservations of seats. Also, it knows the quality of services provided and the availability of beds in each collaborating hotel. 

b) Valid information on price issues and satisfaction of the tourist - consumer. Each tourist agency in order to be rendered competitive, it has direct access to the total of stages and levels of pricing each individual service which compose a tourist package (package tour). The degree of satisfaction of the tourist - consumer varies depending on each need and is delimited with the help of certain techniques of marketing and utilisation programs of reward and conformity of customers (loyalty programs). 

c) Short time of answer. The speed of answer of the system particularly for the large tourist agencies that have big turnover, is an important factor, because usually the search, the realisation and the confirmation of reservations, 

      become in real time (real time - online). 

d) Continuous enlargement of provided services and products. 

e) System of pricing of offered services. In this case the possibility of choice of multiple alternative methods of pricing is given to the user. 

f) Facility in using and at the level of technical support. The convenience in the use of the system is mainly achieved by suitable planning of reservation form so that it is functional at the search of information. Concerning the technical support, in case of a breakdown or disfunction of the system, there is supposed to be direct and rapid intervention to solve the existing problem. 

4. The role of GDS in the operation of tourist agencies and hotels 

Undeniably, the tourist enterprises (suppliers - intermediaries of tourist product) face the increasing competition that is observed in the sector of world tourist industry. Their main objective is to be able to cope with the requirements of the tourist market and for this reason they seek new ways to increase their turnover, having as main channel of disposal, one or more reservation systems. 

4.1. The use of GDS in the tourist agencies 

The role of tourist agencies is included in the frames of political marketing of the tourist product in the international market, which aims to information, the benefit of advice, the facilitation and service of tourist - consumer before and during his travel and displacement (Varvaressos, Sotiriadis 2004:4). 

Taking into consideration the above ascertainment, it is easy for someone to conceive that the daily use of computer reservation systems by the tourist agencies indubitably constitutes their most important activity. In world level, the international reservation systems (GDS) are considered to be the most precious tools of general information, of research, of comparison and realisation of reservations for travel and tourist products of all types. The results of the research that was realised by the Hotel Union and remaining lodgings of USA, confirmed us that the 98% of tourist agencies in the USA, are completely automated and use central reservation systems (http://www.sita.com). 

The basic criteria for a tourist agency to choose a system are the quantity, the quality, the reliability and validity of the information provided, the ability of covering a large number of available air companies and also the cost and processes of pricing of provided services.

 Particular interest presents the fact that many tourist agencies in the frames of their collaboration with various tourist enterprises, use more than one reservation systems, so that they can increase the variety and the quantity in the offered services and at the same time they acquire important profits from the special offers (reductions of debits) (Morrison 1996:375). In other circumstances, in the effort to increase the share of market, air companies and hotel chains use promotion programs e.g. miles programs (frequent flyer programs) and programs of conformity of customers (loyalty programs), which however usually accompany the high prices of available products.

 The variety of services of GDS system, in the frames of functioning a tourist agency, is distinguished in: 

· Information that concerns the flights, such as access in information of availability of seats, flights, prices, fares etc, as well as the possibility of reservation of seats (maps of places with provision of seats), in a big number of flights of various companies (Vitouladiti 2000:88). 

· Information that mainly concerns the passengers, such as the creation of personal files of customers, wherever the recording of destinations, information on the frequencies of flights, as well as a storage of concrete requirements from the customers side are possible. 

· Realisation of reservations in various lodgings, rent a car companies, tourist packages etc.

· Printings of various documents, as an example, the printings of tickets of various types, cards of access in certain locations and analytic corridors in the frame of a tourist package. 

· Management of exchange and possibility of purchase of tickets for various events.

· Benefit of information that concerns the processes of entry and stay in a country e.g. passports, visa and customs inspections etc. 

· Connection with a lot of local offices of national tourism organisms. 

· Possibility of transmission - notification of meteorological conditions for the direct and valid briefing for tourists. 

Also, most of the modern reservation systems provide the possibility to the users to use the system through the environment of Windows, which is particularly friendly and functional. Thus when it is a matter of a complicated function, the user with the help of the system, can be informed continuously about the succession steps that should be followed.

Process of reservation in a GDS 

Initially, the user gives the command to book a seat for a specific flight and afterwards the following steps are carried out in order: 

· A search in detail of the database on likely availability of seats. 

· Appearance of information and presentation of various lists with different flights on the screen of the PC. 

· Selection of the most suitable and best in interest flight. 

· Realisation of reservation. 

· Entirety of the reservation after confirmation by the air company. 

· Publication of ticket. In the present process, the value of the ticket is credited to the account of an agency.

· Entirety of the process of selling a ticket.

4.2. The use of GDS in the hotels 
The applications of information technology in the frames of growth and management of a computerisen central reservation system, are extended in the benefit of explicit information in combination to available rooms of hotel enterprises. The use of GDS aims the effective disposal of available beds, with their direct sale into new markets, as well as the increase of their annual plenitude and their income (Varvaressos 1999:24). 

Big hotel chains that are found in Greece (Hilton, Intercontinental, Holiday Inn etc), have developed important mobility in regard to the systems of reservations that allocate the rooms of their hotels, with main advantage their name (brand name). 

Despite the above, many hotels have the possibility to offer other products such as congress halls, fitness and recreation facilities apart from disposal rooms where the main objective is the daily sale, for the period of time in which their function lasts (http://www.starwoodhotels.com). 

The hotel units have already got the possibility, with the help of a simple computer and communication modem, to be connected to the central reservation system and to use it the following ways: 

· Search of information on the available rooms in the same geographic area or on the total of a country. 

· Updating of the system on the rooms that they have to disposal, the types of rooms, the offered price, the terms of collaboration, moreover facilities that are potentially provided etc. 

· Possibility of realisation of reservation in various other departments of a hotel apart from rooms e.g. food departments or even reservation in some of the congresses spaces, exercising spaces etc. 

· Possibility of reservation in another unit of their region (case of overbooking) or their property (group of hotels). 

· Possibility of application of Yield Management. 

· Pumping of multiple information (tourist, economic, tax, legislative etc) as well as small announcements that are related to the business market. 

Furthermore, the reservation system gives the possibility to hotel enterprises to increase and extend their client-guest list since it can offer rooms directly into new markets that didn’t easy access up till today e.g. commercial companies, travel agencies, etc while it also provides a big advertising projection with relatively low cost (Kotler, Bowen, Makens 1999:432). Moreover, it can be proved an important tool with regard to the calculation of demand, by watching the degree of utilisation of concrete lists as well as to constitute an important aid to the department of marketing and sales of a hotel, watching economical elements, elements of initial origin of reservation, potential market and particular preferences (http://www.resortbook.com). In the frames of analysis of demand of market, the exploitation of measurable results of productivity of concrete lists, can considerably help in the best planning of billing policy and consequently its configuration offer (Kotler 1994:495). 

It is obvious that, the reservation systems play a particularly important role in the effective function of a hotel as long as the data that is registered is valid, in order to offer precious information and services to the tourist - consumer. 

5. Conclusions 
The new technologies and the sector of tourism have presented an impressive rhythm of growth in the past few years. The multi-aspect of tourist products and services, in addition to the large number of intermediaries involved in their distribution, had as a result the growth-development of reservation systems Global Distribution System (GDS). 

Their objective aim is the effective access of the consumer to the tourist product. For this reason a huge effort has been overcome so that the future tourist will be able to determine the contents of his vacation up to the last detail on his own (in an easy, quick and financial way), with a simple and flexible process (with the help of a friendly system which provides information to any location, even in ones own house). 

The use of GDS appears to facilitate to a large extent the “life” of a tourist, since through the systems the user has direct briefing regarding:

· Information on flights, booking seats, fare prices etc. 

· Realisation of reservations in hotels, tourist packages, rent a car companies etc.

· Management of exchange money and purchases of tickets for various events. 

· Recuperation of information that concerns the processes of entry and stay in a country. 

· Possibility of information on meteorological conditions, etc. 

Basic element for the selection of GDS on behalf of the user is constituted by the reliability of the informative material, that is to say the real picture of provided tourist services as well as the valid information regarding the offered prices. As an example, in the case where a tourist wishes to buy additional services, which the hotel provides, or any other services (local excursions, cultural events etc), the advertised product is supposed to substantially correspond to the tourist’s expectations (according to his presence), as well as the prices that are sold in the system to provide high degree of reliability. 

Even more, the continuous enlargement of provided services and products in connection to the various ways of pricing of services that are offered to the users of GDS, offers the possibility of alternative choices with particular economic profit but also big saving of time. In regard to the tourist enterprises, the reservation systems play an important role in the course and their development, as well as in the growth of their products. These systems: a) constitute the main means of promotion and distribution of tourist products, shaping in many cases the relation of offer-demand, b) they extend the market in which the enterprise aims combining same or additional products of various companies, c) they support the big effort for the wider growth of tourism, via the most suitable exploitation of their functionalism by taking into consideration the rational planning. 

To summarise, it should be pointed out that apart from the above mentioned utilities that as much as the tourist - consumer so much the tourist enterprises acquire from the use of GDS, the particular reservation systems ought to be further developed for the transaction of a longer number of exchangements for the acquisition of a powerful competitive advantage against the rest of the information systems which are offered through the internet.
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